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UNILEVER ACCESSIBILITY PITCH COMPETITION 
PROUDLY PRESENTED BY UNILEVER CANADA 
 
PITCH 

Develop a solution to modify or change an existing Unilever brands’ packaging to make it more accessible for 
people with disabilities. 
 
COLLABORATION OPTION 
For this pitch, you can either form a team with Enactus students from your institution, or you can form a team with 
Enactus students from other institutions if you wish! If you are interested in collaborating with students from other 
institutions, join the discord channel here, and use the “Find a Unilever Team” channel to connect with other 
students. Up to a maximum of 5 students from 5 different schools can join to form one team for the collaboration 
option. 
 

BACKGROUND 

Disabilities & Demographics 
According to the World Health Organization, disabilities affect roughly 15% of the world’s population. More than 1 
billion people live with a disability. According to Statistics Canada, one in five Canadians aged 15 years and over 
identify as having a disability – that’s about 6.2 million Canadians. 

Defining Disability 
The UN Convention on the Rights of Persons with Disabilities describes persons with disabilities as those who have 
long-term physical, mental, intellectual or sensory impairments. For the purposes of this Pitch, disability includes 
both visible and non-visible disabilities. Visible disabilities can be noticed to an individual with their naked eye and 
by just looking at the person. Non-visible disabilities, which are primarily neurological in nature, are not always 
visible and easy to notice, and sometimes they are not apparent or obvious to the naked eye.  

Disability & Inclusion 
People with disabilities face various barriers that hinder their inclusion and full and effective participation in society 
on an equal basis with others. They face lower employment rates, higher rates of poverty, damaging social stigmas 
and challenges to access services and products.  

Inclusive Packaging 
Product packaging can often be a barrier to people with disabilities. Products that are packaged in certain ways can 
be challenging to distinguish, select, open or access. Sometimes a product may even be completely inaccessible to 
a person with a disability simply because of the way it is packaged. 

Develop a Solution 
Unilever is a company at the forefront of recognizing ability and empowering people through accessibility. Including 
people with disabilities is an important part of their business model and vision. They are currently on a mission to 
improve their product packaging so that it is more inclusive and accessible. 

Every day, around 2.5 billion people use Unilever products to feel good, look good and get more out of life. With 
more than 400 brands bought in 190 countries, they have a unique and powerful opportunity to design packaging 
that is inclusive and make everyday items more accessible to people with disabilities. 

Now, they want to hear from you: How can they modify or change their current brands’ packaging to make it more 
accessible for people with disabilities? 
 
 

  

https://discord.com/invite/QP98dVHnmj
https://www.who.int/news-room/fact-sheets/detail/disability-and-health#:~:text=Disability%20%E2%94%80%20a%20public%20health,functioning%2C%20often%20requiring%20healthcare%20services.
https://www150.statcan.gc.ca/n1/pub/89-654-x/89-654-x2018002-eng.htm
https://www.un.org/development/desa/disabilities/convention-on-the-rights-of-persons-with-disabilities.html
https://www150.statcan.gc.ca/n1/pub/75-006-x/2014001/article/14115-eng.htm
https://www.utoronto.ca/news/canadians-disabilities-face-uncertain-financial-future-u-t-expert#:~:text=According%20to%20the%20most%20recent,the%20rest%20of%20the%20population.
https://www.ctvnews.ca/health/dear-everybody-campaign-aims-to-end-disability-stigmas-1.3575728
https://www.cdc.gov/ncbddd/disabilityandhealth/disability-barriers.html
https://www.washington.edu/doit/what-challenges-do-people-disabilities-face-accessing-standard-consumer-products
https://canview.com/2019/10/the-link-accessibility-growing-brand/
https://www.unilever.com/news/news-and-features/Feature-article/2019/recognising-ability-empowering-through-accessibility.html
https://www.unilever.co.uk/about/who-we-are/#:~:text=Every%20day%2C%202.5%20billion%20people,to%20make%20sustainable%20living%20commonplace.
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ADDITIONAL RESOURCES 

Unilever Brands & Products: https://www.unilever.com/brands/ 
 
Unilever championing inclusion via brands: https://www.unilever.com/planet-and-society/health-and-
wellbeing/championing-inclusion-via-our-brands/ 
 
Unilever Including People with Disabilities: https://www.unilever.com/news/news-and-features/Feature-
article/2019/recognising-ability-empowering-through-accessibility.html 
 
Canadian Federal Disability Reference Guide: https://www.canada.ca/en/employment-social-
development/programs/disability/arc/reference-guide.html 
 
Disability in Canada: Initial findings from the Canadian Survey on Disability: 
https://www150.statcan.gc.ca/n1/pub/89-654-x/89-654-x2013002-eng.htm 
 
Canadian Guide to the Consumer Packaging and Labelling Act and Regulations: 
https://www.competitionbureau.gc.ca/eic/site/cb-bc.nsf/eng/01248.html 
 
Government of Canada Consumer packaging and labelling: https://www.competitionbureau.gc.ca/eic/site/cb-
bc.nsf/eng/h_02938.html 
 
Canadian Packaging Private Media Source: https://www.canadianpackaging.com/ 
 
Packaging Strategies: Why the Future of Packaging Hinges on Inclusivity: 
https://www.packagingstrategies.com/articles/95678-why-the-future-of-packaging-hinges-on-inclusivity 
 
Fast Facts about Accessible Packaging (Perkins School for the Blind): 
https://www.perkinselearning.org/technology/blog/fast-facts-about-accessible-packaging 
 
Is Your Packaging Accessible? (Tinware Direct): https://tinwaredirect.com/blogs/tips-advice/is-your-packaging-
accessible 
 
 

  

https://www.unilever.com/brands/
https://www.unilever.com/planet-and-society/health-and-wellbeing/championing-inclusion-via-our-brands/
https://www.unilever.com/planet-and-society/health-and-wellbeing/championing-inclusion-via-our-brands/
https://www.unilever.com/news/news-and-features/Feature-article/2019/recognising-ability-empowering-through-accessibility.html
https://www.unilever.com/news/news-and-features/Feature-article/2019/recognising-ability-empowering-through-accessibility.html
https://www.canada.ca/en/employment-social-development/programs/disability/arc/reference-guide.html
https://www.canada.ca/en/employment-social-development/programs/disability/arc/reference-guide.html
https://www150.statcan.gc.ca/n1/pub/89-654-x/89-654-x2013002-eng.htm
https://www.competitionbureau.gc.ca/eic/site/cb-bc.nsf/eng/01248.html
https://www.competitionbureau.gc.ca/eic/site/cb-bc.nsf/eng/h_02938.html
https://www.competitionbureau.gc.ca/eic/site/cb-bc.nsf/eng/h_02938.html
https://www.canadianpackaging.com/
https://www.packagingstrategies.com/articles/95678-why-the-future-of-packaging-hinges-on-inclusivity
https://www.perkinselearning.org/technology/blog/fast-facts-about-accessible-packaging
https://tinwaredirect.com/blogs/tips-advice/is-your-packaging-accessible
https://tinwaredirect.com/blogs/tips-advice/is-your-packaging-accessible
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PITCH JUDGING CRITERIA  

• Did the team identify their target beneficiaries and why they are in need of accessible and inclusive 
packaging?  

o Who is your target audience? 

o Why did you select that audience and what data validates their need for accessible and inclusive 
packaging?  

• Did the team innovate through a new approach or delivery method?  
o Why is your idea different?  

• Did the team demonstrate an understanding of the existing resources and solutions available in the 
market and how they would leverage these?   

o What inclusive packaging resources are currently available to your target audience? 
o How will you use these existing resources? Who will you collaborate with? 

o What is your unique value proposition?  

• Did the team clearly explain the intended impact on the target audience?  
o How will your idea positively impact your target audience?  

 

MEASURABLE OUTCOMES  

Measurable outcomes related to making packaging more accessible for people with disabilities can include, but are 
not limited to:  

• Number of individuals with disabilities benefiting from the solution 
 


