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43% of students can’t tell you the difference between a
debit card and a credit card.
51% received no financial education in high school.
58% of students indicated they are not saving anything
or tracking their spending.

THE NEED: 
Research studies over the past few years have shown a
direct correlation between financial instability and mental
health, particularly for university students. For up to 70% of
students, their day-to-day costs and tuition fees are a
significant source of stress, and can directly result in them
facing depression, anxiety, or other mental health problems
at substantially higher levels.

According to a survey conducted in 2019: 

THE SOLUTION:
Enactus Waterloo is using Link to increase financial literacy
in students by providing resources and hosting relevant
workshops and webinars. We have had seven financial
literacy events to date and the topics discussed include the
basics of budgeting, how to be a smart consumer, how to set
financial goals, taxes, and borrowing. 

We have partnered with mon.easy (a start-up providing a
platform for financial literacy), FinTech (a University of
Waterloo club), and the Canadian Foundation for Economic
Education to organize these events.

THE IMPACT:

LI
NK

FINANCIAL LITERACY

STUDENTS WERE DIRECTLY 
IMPACTED BY LINK153 

STUDENTS TOTAL WERE  
INDIRECTLY IMPACTED343 

In the past term, we’ve seen growth in our social media
engagement growing since we started to focus on financial
literacy, with 179 actions taken from our Instagram posts
that involved or focused on financial literacy.

Of this, 43 students have confirmed that their net worth has
increased through increased savings or reduced debt, and 7
were small business owners. 



THE NEED:
According to a National College Health Assessment
survey, 20% of Canadian post-secondary students are
depressed, anxious, or battling other mental health
issues. Over the past 5 years, the number of post-
secondary students with identified mental health
disabilities has more than doubled in Ontario. Most
students do not receive the help they require and end
up maladaptively coping with their mental health,
leading to a myriad of other issues that affect their
studies and health.

THE SOLUTION: 
Using the $5,000 grant we received from The Co-
operators through their Youth Mental Wellness
Program, we organized a session led by the Canadian
Mental Health Association that focused on stress
management. Additionally, students at the University
of Waterloo indicated that there were few actionable
resources for them to actively get support to improve
their mental well-being on a daily basis and so, to
address this issue, we set aside a large portion of the
grant we received for the project to fund 125 12-
month licenses to Headspace. The platform's
mission "to improve the health and happiness of the
world" aligns directly with our project's goals. As the
year goes by and the students continue to use the
Headspace platform, we conduct feedback surveys to
gauge the effectiveness of the subscription and if the
feedback is positive. 

THE IMPACT:

W H A T  E L S E ?

STUDENTS TOTAL FOUND 
THIS TO BE HELPFUL.  179

Our consulting arm provides what no other innovation
hub does: a student-led perspective into the student
entrepreneur experience. This project will allow us to
deliver one-on-one consulting sessions to student
entrepreneurs, provide a platform for various
resources, as well as connect students with industry
professionals for more technical advice. We currently
have two student start-ups in our portfolio, including:

THE ODDITY CO. 
The Oddity Co. is a student start-up that lives outside of the
Enactus team. They promote ethical and sustainable fashion, an
industry that is projected to grow by 10.33% each year. Using a 
 material procurement database and virtual sampling system,
The Oddity Co. will standardize and filter waste materials, using
them to create upcycled fashion products. Though they are
currently in the process of developing their first official
collection, they have already had a real impact. They have
currently secured close to 300 yards of cotton, diverting $3450
in waste, they have preserved over $1 million litres of water,
they have introduced four small businesses to green practices,
and they have created five green jobs since October of 2020.
Enactus Waterloo is collaborating with The Oddity Co. to assist in
sponsorship recruitment, outreach, and marketing. 

MON.EASY
Our second student start-up, mon.easy, believes in financial
literacy for all, and that is central to the work they do. They
create content on a day-to-day basis, whether this is through
posts on Instagram, articles on Medium, and or posts on
LinkedIn, that guide students on money management and more.
Additionally, they provide free consultation sessions where
students can ask questions on all things money to improve their
financial situation. They are partnering with Enactus Waterloo to
plan and organize regular events on different aspects of financial
literacy catered towards younger audiences, as well as to develop
a stronger community.

ENACTUS WATERLOO ALSO HAS TWO OTHER
PARTNERSHIPS IN THE WORKS!



PROJECTS

The Consulting Arm
serves as a student-
led innovation hub. 

One of our student
start-ups within the
Consulting Arm. 

Link uses Discord as
a platform to connect
with and to students 

DETAILS

Build our portfolio from 2
student start-ups to 8.
Brand, launch, and market
this project. 

Release the first
collection. 
Generate $1,500 in
sponsorship. 

Grow the following
to 500 students. 
Encourage real
discussions. 

GOALS FOR NEXT YEAR.

AHEAD
LOOKING

Officially launch The Oddity
Co. as a for-profit startup.

2 3
Grow Link's influence
and impact. 

Our consulting arm, though
currently in the ideation phase, is
projected for launch in late 2021. 

Start the Consulting Arm
(currently in ideation phase).
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Though we are incredibly proud of what we have been able to
achieve over the last year, we have big plans to continue to
grow our chapter for 2021/2022. With our amazing team of
motivated and talented individuals, we are sure that we will
not only see success in our portfolio of projects, but will
inspire further innovation and collaboration. Looking ahead,
Enactus Waterloo aims to complete the following:

Working with The Oddity Co.,
Enactus Waterloo aims to assist 
 in releasing the first collection. 

We have a goal to grow
our following on Link to
500 students by 2022. 


