


UBC found that 1 in 3 students on campus are food insecure. This is 3x higher than the 
national average on university campuses.

Food insecurity in UBC is amplified by:
    •  Increasing cost of tuition
    •  Campus̓s expensive food
    •  Vancouver̓s high cost of living

HHowever, this isn̓t just a problem at UBC, it's an issue nationwide. In Canada, approximately 
35.5 million tonnes of food is lost or wasted, and one third of this food could be 
recovered and redistributed to people in need.

• Partnered with food vendors across campus to collect food that would be otherwise 
wasted
• This food is repurposed into nutritious meals distributed by donation to students 
and UBC residents in need of affordable meals
• Initiated the Seeder Resource Hub, providing individuals, retailers, and restaurants 
to partake in more sustainable food practices
• • Partnered with Scrapless, a food redistribution app, to enable their development 
from idea to beta launch

Seeder aims to create a tangible environmental and social impact 
by constructing a network of food initiatives unified in addressing 
the problem of food waste. By providing resources, featuring 
stories, and developing start-ups, Seeder empowers organizations 
and inspires students to create change in their communities.
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Impacted 
3,879 people

Diverted 52kg 
of food waste

Supported 7 
businesses

Reached 8 different 
communities



We surveyed over 200 high school students across 12 different high schools to learn 
about their experience with the BC school curriculum.

Key Insights:
    •  63% of students believed that the BC curriculum did not prepare them for life aer 
       high school
    •  82% of students have the desire to make an impact in their community

Our suOur survey revealed a real gap within the current BC curriculum, failing to provide students 
with real-world business experience and financial education.

•  Collaborated with teachers around the Lower Mainland to identify noticeable gaps in their 
current school curriculum
•  Delivered interactive online workshops, equipping students with the necessary skills to 
launch their own mini-social enterprise
•  Hosted 3 mentorship webinars that provided students with post-secondary-related tips
•  Students pitch their social enterprise idea in front a panel of industry professionals and 
an audience of over 300 students

Ennovate is an entrepreneurship education project that focuses on 
empowering high school students through interactive workshops 
based on product development, marketing, accounting, personal 
budgeting, and a variety of so skills.
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Impacted over 
300 students

17 social 
entrepreneurship 
ideas generated

$750 in bursaries 
awarded

Reaching 12 schools 
across 6 cities



We saw the value in teaching students entrepreneurship and financial literacy, and felt 
that it was crucial to provide these foundational skills to children at a younger age. 
    •  79% of students have the desire to make an impact in their community, but don̓t know 
where or how to begin

•  Each workshop contains integrated learning content within live sessions led by our 
mentors
•  Sessions are structured through a free-flowing framework, where teaching methods cater 
to young students' curious and adventurous mindsets
•  Our student mentors hosted live sessions discussing prevalent world issues to foster 
social responsibility in our young students

Roots of Ennovate endeavours to spark creativity, inspire 
passion, and foster global awareness by introducing Grade 6-7 
students to the world of social entrepreneurship. Over the span 
of six months, Roots of Ennovate (ROE) teaches business 
fundamentals through 6 interactive Digital Workshops, each 
culminating in monthly Learning Challenges that students can 
submit for the chance to win prizes.
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Post-workshop surveys revealed that 85% of students learned 
engaging material they otherwise would not have had access to

Spread our impact from BC to Ontario, impacting 11 new classes, 
and educating 233 students


