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NEED 
The topic for our project was Financial Education. Enactus Hanson Students team identified 
the need for this project to educate and create awareness on Canada’s Financial Literacy to 
new comers and youth in Canada. Our target audience was Hanson international students. 
We brainstormed and developed a series of workshops which covered topics related to 
Canada’s financial systems and institutes for newcomers. 
 
Financial Literacy is important for everyone. Being International students, we understood 
the difficulties and challenges we faced while trying to understand the financial systems of 
Canada when we first arrived here. Getting scam calls, dealing with GIC money, budgeting, 
the system of credit scores all was a lot of pressure and this is the place where we made 
mistakes. As a team, these points triggered and we thought by increasing awareness and 
providing right information to new comers could help prevent this issue. Therefore, the idea 
of implementing three series workshop on increasing financial IQ was developed. 

ACTION 
 We organized workshops for our Brampton and North York campuses, to provide 

awareness and knowledge on Canada’s financial wellbeing for newcomers (international 
students) 

 There were a total of three workshops of one hour each which included professional guest 
speakers who are professionals in the field of financial literacy in Canada. The workshops 
were of 40 minutes and questions & answers of 20 minutes- 

• Workshop#1: Budgeting for International Students by Mr.Fraser Mckeown who is a 
financial advisor, certified in investment, and insurance and specialized in full service 
financial planning for Canadians. 

• Workshop#2 : Investment Ideas by Mr.Fraser Mckeown  
• Workshop#3 : Financing your start-up with Futurpreneur Canada by Ms.Julia Wood 

who is Business Development Manager for GTA at Futurpreneur Canada. 
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 These workshops were registration based and we promoted it via personalized emails to 
students, on our student portal Schoology and on Hanson’s Instagram and Facebook page. 
We saw overwhelming response of 165 student registrations for all three workshops.  
We partnered with Hanson College’s Student Services Department for rolling out the emails 
and for promoting it on Hanson college social media pages. 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 Students were given Certificate of Participation for each of the workshops attended and  

Certificate of Completion if they attended all three workshops. 
We had total registrations of 165 students; off which 90% attended more than one 
workshop and 87% attended all the three workshops. 

• Workshop#1 had 60 students as attendees    
• Workshop#2 had 46 students as attendees    
• Workshop#3 had 44 students as attendees    

IMPACT  
 Students took these workshops very seriously & their support made our workshops 

successful. Our feedback and poll results indicated how they reacted. Most of the students 
found the information new and indicated that they would use this information immediately 
and 97% of students who attended the workshops wanted to know more about Canada’s 
financial structure and were supportive of participating in more such workshops in future.  
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 The opportunity was open for all Hanson students from different courses, let’s be more 

specific we have maximum number of participants from Business course and Hospitality 
and most of the students are those who have just begin their journey in Canada or who are 
just about to start their journey in Canada. 

 We have attached testimonials in the video of the students who attended and appreciated 
these workshop series and those who are going to graduate and find this information 
useful for their future. 

 As the next step. Enactus Hanson team plans to make these workshops an annual event 
for the benefit of future Hanson students and alumni on a continuous basis.  

 

LESSONS LEARNED 
 In this ongoing pandemic we were introduced to a new virtual platform through which we 

could spread awareness while keeping each other safe, however this journey taught us 
some lessons. 

 It was hard to make everyone available while being in different time zones, as our team 
members were spread across India, US and Canada in four different time zones. Working 
in the virtual platform helped us in managing different time zones and making our team 
and project successful.  

 Working in a team often brings conflicts, when there are brilliant ideas there are conflicts 
too, as members of our team are brilliant in their fields. We had an open communication 
approach where we valued and implemented things with consensus. 

 While doing this project we mastered few important skills like leadership, professionalism 
and team work, also we learnt a lot of technical skills like working on presentations, video 
editors, automation of forms and documents. We used different platforms like Canva, 
Zoom, and Microsoft for our final video.  

 Enactus gave us a challenge and we accept it as a team. We learnt some important 
lessons and this will help us in our future career. Together we are Hanson Enactus Team. 


